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through now?
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MAIN PARAMETERS OF MEASUREMENT IN CR

|:| E S All TV sets
QE in households

f Data available
Measurement of up to ‘ A 1,700 net panel next day to 8:00

rotation 25% per year

o D
ANl TV platforms Measurement of guests 2
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Q§ Satellite, cable, IPTV, terrestrial

Audiomatching @ Continual Survey PC, tablet, smartphone, smart TV, HobTV
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DIGITAL TV CENSUS IN CZECH TAM

Since 2018, site centric measurement is delivering census volumetrics

Technology: Nielsen SDK
Devices: PC + Smartphone + Tablet + Smart TV (HbbTV)
_ Platforms: Browser + Mobile App + HbbTV
; Measured: Programs + Adspots + Static content (in HbbTV)
i Viewing: VOD + Live
2 Reporting: Adwind Kite using , contingency tables”
; Metrics: Views (# views) + TTS (Total Time Spent) + derived
g Dimensions: date, device type, medium, content type, content description...
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DEVELOPMENT TTS/DAY

Monthly development of TTS/day
All measured media, all video content including ads 2019
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DIGITAL TV VIEWING IN CZECHIA IN DETAIL

PC M Live

= Mobile phone = VOD
Tablet

59% = TV (HbbTV)
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DEVELOPMENT TTS/DEVICES —

Share development of viewed content - by device ° _Ir'

All measured media, all video content including ads 11
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Crossplatform: Let‘s have a look at Czech TV series
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1ST EPISODE OF THE NEW SEASON, TG 15-64

M Live TV
w Timeshift day 0-7 TV
H Timeshift day 8-30 TV

RATING

B Live (PC + MBL + TAB)

000:

H Timeshift day 0-7 (PC + MBL + TAB) 658

® Timeshift day 8-30 (PC + MBL + TAB)
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2016 VS 2019 COMPARISON, TG 4+

v

TV Live

TV Live

93 % 83 %

Source: ATO - Nielsen Admosphere, TV live + TSO-7
+online audience, 1. 1. 2019- 18. 9. 2019, TG 4+ =
online 1-9/2016: SPIR - NetMonitor [~ ]
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VE OV Y| FEBRUARY-APRIL 2019, TG 15-64

m Timeshift day 8-30 (PC + MBL + TAB)

o Timeshift day 0-7 (PC + MBL + TAB)

H Live (PC + MBL + TAB)

W Timeshift day 8-30 TV

m Timeshift day 0-7 TV

M Live TV
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RATING
(0]0]0H
1st Episode 2nd Episode 3rd Episode 4th Episode 5th Episode 6th Episode 7th Episode 8th Episode
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W 65+ yrs.
1 55-64 yrs.
1 45-54 yrs.
W 35-44 yrs.
W 25-34 yrs.
N 15-24 yrs.
H 4-14 yrs.
Timeshift D Rating 000 D Rating 000 D Rating 000 D Rating 000
Live (PC, MBL, TAB) TS0-7 (PC) TS0-7 (MBL) TS0-7 (TAB)
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NIELSEN’S TOTAL AUDIENCE
MEASUREMENT TECH

Comprehensive, low cost, high quality & designed to blend into the home environment

STATE OF THE ART TECHNICAL SOLUTIONS ...

010
o> 4 3 Iu:n 010
[ e Dl@m
— = : A A2

Nano People Streaming SDK Big Data Data
Meter Meter Digital Census Digital Ratings SC | ence
TV Measurement Single Source Panel

Data Integration
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Thank you for your attention!
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Tereza Simeckova

Chairwoman of the Board, Nielsen Admosphere
Tereza.Simeckova@nielsen.com
Tereza.Simeckova@admosphere.cz
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